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AN INTRODUCTION TO  
EXPERIENCE OXFORDSHIRE
Experience Oxfordshire is the official Destination Management Organisation (DMO) for 
Oxfordshire. Experience Oxfordshire is the trading arm of the parent charity, the Experience 
Oxfordshire Charitable Trust, and are a not-for-profit partnership organisation that is 
committed to the promotion, management and development of Oxfordshire as a great 
destination to live, work, visit and do business. We work with businesses to grow and develop 
the visitor economy and work to ensure that Oxfordshire becomes a leading destination for 
tourism, culture and business.

We have a growing Partnership network of businesses spanning all parts of the visitor 
economy and through effective collaboration are working to ensure that Oxfordshire is a world 
renowned destination of choice. 

The past year has seen the continuing development of Experience Oxfordshire as the lead organisation for 
tourism and the development of the visitor economy in the city and the county. I was delighted to be appointed 
as chair this year, taking over from Professor Graham Upton, and to join such a committed Board of Directors who 
give up their time voluntarily to help drive the organisation forward. We have a great staff team who continue to 
work hard to ensure that we become a sustainable Destination Management Organisation as we hope you will see 
by the extent of the good work and success over the last year. 
—Joanna Simons CBE, Chair or Experience Oxfordshire  

This has been another extremely busy year for Experience Oxfordshire and we have achieved a great deal. We 
have continued to work with businesses to grow and develop the visitor economy through the variety of channels 
that Experience Oxfordshire operate. Both our Partnership and Ambassador programmes have continued to grow 
with more businesses across Oxfordshire wanting to engage with us and support us.

The economic impact of tourism to Oxfordshire and continued to grow with the value of visitor expenditure now 
exceeding £2 billion per year for the very first time. We welcome over 27 million visitors a year to Oxfordshire 
and the sector supports nearly 35,000 jobs, which is one in every 10 jobs across the County. It is an extremely 
important sector for Oxfordshire and we continue to work with partners, stakeholders and industry to seek 
investment. Our English Tourism Week campaign was a particular success with four MP’s from across Oxfordshire 
showing their support for the industry - we will continue to work hard to raise the profile of our sector locally and 
nationally. 

We have continued to develop our suite of websites ensuring content is up to date and inspirational. Our social 
media following has grown and as we continue our work with new technology and partners we are attracting 
new audiences to the City and County. We unveiled a new consumer brand to promote the County now clearly 
differentiating the B2C and B2B work that we do. We also offered opportunities for local residents to get involved 
and enjoy everything the County has to offer by raising the profile of our offer and offering free and discounted 
entry as part of various events throughout the year such as English Tourism Week and International Tourist Guide 
day. 

Our events programme has continued to grow with a record number of events taking place over the past 
year. We have continued to hold our partner and sales manager meetings as well having another successful 
Cultural Platform and ‘Insights from the Experts conference’ which attracted top industry experts to address our 
partnership network. We have also hosted a range of networking events and introduced business seminars to 
help our partners with the skills they require to run their business. 

We have been successful in securing funding from the Discover England Fund, the Department of International 
Trade and the European Travel Commission which has enabled us to be more proactive in the International 
markets. Our international visitor numbers and length of stay have increased and this is an important part of our 
longer term strategy for the City and County - to encourage visitors to stay longer and spend more. 

This year also saw success for our Visitor Information Centre in Oxford who won silver awards in both the 
Beautiful South Awards and the VisitEngland Awards for Excellence. We also received awards for our services with 
both Oxford Official Walking Tours and the Oxford Visitor Information Centre receiving a TripAdvisor Certificate 
of Excellence and Experience Oxfordshire coming second in the In Oxford Awards Service Provider Category. We 
were also delighted that Oxford won the silver award for Best UK Youth Destination in the British Youth Travel 
Awards. We are very proud of all these achievements.

We are passionate about ensuring Oxfordshire is promoted as a world-class visitor destination and we will 
continue to work hard to ensure that  Oxfordshire becomes a destination of choice and we work with business to 
achieve this. Partnership is at the essence of all that we do and we would like to thank all our Partners for their 
support, we couldn’t do it without you.

All the team here at Experience Oxfordshire look forward to continuing to work with our Partners to increase the 
value of the visitor economy and promote Oxfordshire as a great destination to live, work, visit and do businesses.

—Hayley Beer-Gamage, Chief Executive, Experience Oxfordshire
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A THRIVING OXFORDSHIRE  
VISITOR ECONOMY

Data based on 2016 Economic Impact of Tourism Study by Destination Research. Increases  
calculated in comparison with the 2015 Economic Impact Study data.

Oxfordshire welcomes 27.6 million visitors a year

The total value of the visitor economy to Oxfordshire 
increased by 4% to £2.04 billion

The total number of jobs in the visitor economy increased 
by 4% to 34,856
2.7 million visitors stayed overnight in Oxfordshire

Spending a total of 9.8 million nights in the County

A 3% increase in the number of nights spent  
in Oxfordshire

And a 1.4% increase in the trip value of overnight stays

2 million domestic overnight trips accounted for  
£372 million spend

680,000 international overnight trips accounted for  
£327 million spend

24.9 million visitors spent the day in Oxfordshire;  
an increase of 4%

And they spent £996.3 million; an increase of 7% 
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PROMOTING TO A 
LOCAL, NATIONAL 
AND INTERNATIONAL 
AUDIENCE
DIGITAL MARKETING 
During the past year Experience Oxfordshire has continued to 
develop our websites. 

Conferencing Website
The website was developed by the Experience Oxfordshire team and features 
improved design and user experience which has resulted in an increase in 
website traffic and enquiries. The website aims to inspire individuals and 
businesses to use Oxfordshire as the location for their conference, meeting, 
event or wedding. Notable improvements to the conferencing website 
include adding additional pages, providing visitors with more specific web 
content and our new events supplier section.

Visitor Website
The visitor website has undergone a complete redesign with new content 
and improved user experience to ensure that Experience Oxfordshire remains 
the primary source of information for what to see and do in the County. 
The website will inspire visitors to explore the City of Oxford and County of 
Oxfordshire and is packed with information from across the County and our 
broad partner network.

The visitor website now includes pages with more relevant content, a 
‘favourite items’ list that allows visitors to save specific content while 
browsing and newly suggested itinerary pages that provides a wide range of 
important and useful information. The visitor website also provides banner 
advertising opportunities and an events submission for partners, but also for 
the public. 

Partner Website
The partner website now clearly communicates the benefits of Partnership 
and the work we are doing on behalf of our Partner network including 
international trade missions, group travel and marketing campaigns. It 
highlights events, opportunities, media, industry news and much more. The 
refreshed and improved look also includes a supplier section which provides 
opportunities to work with various local suppliers.

Successful Second Discover England project
Following on from the success of our year one project with the English 
Heritage Cities consortium we have been successful on a second 
collaborative bid of the Discover England fund. The project called ‘The 
Collection’ will be focusing on ‘repositioning heritage’. The focus market 
is in the under 35’s in the USA. The project will utilise new technology to 
attract and inspire millennials to book their visit to England and of course 
Oxfordshire. The project will be further developed throughout 2018. 
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Media Coverage
200 Press Enquiries

Over 50 articles published in the local, national and 
international media

45 Press passes issued to visiting journalists

Regularly hosted visits for bloggers, journalist and 
media with our partners

Oxfordshire In Print
For 2018 we developed a new consumer marketing identity to 
inspire visitors and encourage them to come to Oxfordshire. 

Oxfordshire Visitor Guide 2018
The Oxfordshire Visitor Guide 2018 features improved design, 
more content and an increased print run of 50,000 copies and 
received increased downloads of 20,000 from our website.

Country House and Garden  
Guide 2018
The guide showcases six of Oxfordshire’s best country houses 
and gardens with 25,000 leaflets distributed through the Visitor 
Information Centre, at 100 locations across the County and as a 
download on our website.

Consumer E-newsletter 
The monthly e-newsletter has been re-invigorated with the introduction of  
monthly themes including Father’s Day and the Christmas holiday period.

24,000+ database of locals and visitors to Oxfordshire

Over 360,000 emails sent

Over 120,000 opened emails

Over 8,000 click throughs

Twitter
@ExperienceOxBiz - Over 900 followers
@ExperienceOx - 12,640 followers
@ExperienceOxConf - 3,424 followers

Instagram
1,760 followers

Facebook
4,789 Likes     
4,666 Followers

5



EXPERIENCE OXFORDSHIRE 
AMBASSADORS 
We have seen continued investment and support from our Ambassador partners. Our Ambassador programme 
is essential to ensuring there is a Destination Management Organisation for Oxfordshire and we thank them for 
their support. 

“JACKfm is committed to being at the centre of all things local 
and this association will allow us to share across all three of 
our stations, JACKfm, JACK 2 AND JACK 3 all the exciting work 
and events that Experience Oxfordshire is working with and 
promoting throughout the county.”
—Ian Walker, Managing Director, JACKfm

“Experience Oxfordshire plays a central role in the 
city’s rapidly growing tourism and hospitality economy. 
Facilitating networking and coordination across the 
many different components of the sector makes a vital 
contribution to the Oxford brand across the globe.”
— Councillor Susan Brown, Leader of Oxford City Council 
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GROWING THE  
PARTNERSHIP NETWORK 
New Partnership Benefit
We introduced a new partner benefit in April 2017; ‘Perks for Partners’. The scheme  
enables partners of Experience Oxfordshire to offer and enjoy exclusive discounts  
throughout the year,  encouraging familiarisation and networking amongst the partnership organisations.  
The ‘Perks’ are featured on the partnership website and have helped drive additional traffic to the site.

Improving Partner Benefits
We have developed the website to include the provision of free job vacancy advertising to our partnership 
network and added a new vacancies page to the partnership website: www.experienceoxfordshire/partner.  
We advertised over 60 job vacancies for our partners throughout the year and promoted these vacancies 
additionally through the partnership twitter account @ExperienceOxBiz and Experience Oxfordshire’s  
LinkedIn account. 

Expanding the Partnership Network
Over the past year, we have welcomed 43 new Partners to the network including 2 new Ambassadors and 6 new 
Conference Partners.

“We are thrilled to be teaming up with Experience Oxfordshire. 
VSL & Partners is committed to supporting the promotion of 
culture in Oxfordshire and our partnership with Experience 
Oxfordshire is an excellent means of achieving this.”
—Richard Venables, Partner, VSL & Partners

“Westgate Oxford has transformed Oxford bringing a new 
dimension for tourists.  We work closely with our partners 
at Experience Oxfordshire. Their role in bringing national 
and international visitors to Oxfordshire is invaluable.”
—Brendan Hattam, General Manager, Westgate Oxford

“At Blenheim Palace we are very proud of our contribution to 
bringing tourists from far and wide to the area. But this effort 
would mean nothing without the critical role played by partners 
like Experience Oxfordshire in bringing all contributors together 
and presenting Oxfordshire to the world”. 
— Dominic Hare, Chief Executive Officer, Blenheim Palace 
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EXPERIENCE OXFORDSHIRE EVENTS
Partner events are now a key component of our strong Partnership network and are a 
significant Partner benefit. This year saw over 600 delegates attending the following events  

Summer Networking event at the OLD Swan & Minster Mill  
Showcasing the venue to Experience Oxfordshire Partners, the team at the Old Swan & Minster Mill welcomed 
guests with prosecco and canapes, before an introduction from Experience Oxfordshire’s new Chair of the 
Board, Joanna Simons CBE. Guests were treated to a tour of the rural hotel’s facilities, which is nestled in 65 
acres of picturesque land and consists of 52 stylish bedrooms, unique meetings and events spaces, the Old 
Swan pub, and a newly opened Garden Spa.

Autumn Networking Event at The Oxford Artisan Distillery (TOAD)
In October we held the first business-to-business networking event to be hosted by Oxford’s latest attraction: 
The Oxford Artisan Distillery (TOAD). Experience Oxfordshire Partners learnt about the teams fascinating journey 
starting with the initial idea to set up a distillery, their passion for using organic heritage grains sourced locally, 
through to the recent launch of their Oxford Dry Gin and Oxford Rye Vodka.

Winter Networking event at the Oxford Visitor Information Centre
The Visitor Information Centre opened its doors in November 2017 for a Pre-Christmas networking event that 
also let the Partners see the opportunities available for promoting their organisations and events in the Visitor 
Information Centre.

Cultural Platform at the Oxford Centre for Islamic Studies
High Sheriff of Oxfordshire, Richard Venables, was in conversation with Dr Farhan Nizami CBE to discuss Islam’s 
influence on Oxford and Oxfordshire  at the Experience Oxfordshire Cultural Platform. The Cultural Platform, 
sponsored by Hedges Law, was attended by over 80 people representing Partners and arts and cultural 
organisations from across the county.

Insights from the Experts at Jurys Inn Oxford
Eight experts from the travel and tourism industry were brought together by Experience Oxfordshire to share 
their insight with over 100 Partners and stakeholders. Speakers included representatives from VisitEngland, 
VisitBritain, UMI Digital, Capela Training, The Association of Leading Visitor Attractions, together with travel 
journalist Alison Rice, and Stephen Darke, Acting Deputy Director for Heritage, Tourism and Cultural Diplomacy 
at DCMS. 

Ambassadors Dinner at the Macdonald Randolph Hotel
The annual Experience Oxfordshire Ambassador dinner brings together our Ambassador Partners for business 
updates and networking

Partner & Sales Managers’ Meetings
Over 200 Partners attended at 5 different venues and featured 7 guest speakers

Business Seminars
This year we introduced business seminars to help support our partners and give them access to skills and 
professionals to help their business. We had a session GDPR hosted at the Macdonald Randolph Hotel and 
delivered by Hedges Law as well as a Research seminar that was hosted by Blenheim Palace and delivered by 
Research Oxford. Both seminars were fully booked

#ExOxEvents

8



Experience Oxfordshire has promoted the County to a national and international audience and 
over the course of the year has met with over 1600 travel trade buyers.

VisitBritain Travel Trade Mission for the APMEA region
B2B Travel Trade event that focused on the Asia Pacific, Middle East and Africa markets. 
Experience Oxfordshire met with:
• Over 100 travel agents, buyers and media
• VisitBritain representatives from across the regions
• Collaborated with 60 UK suppliers

World Bridge Tourism Project Shanghai Mission
Part of the  Partnerships in European Tourism project with the European Travel Commission and ETOA. We were 
one of only a few suppliers from the UK selected to attend and the only destination from the UK represented. 
It was a great opportunity to meet with buyers and media and promote all the great product we have across 
Oxfordshire. This was an excellent opportunity to promote Oxfordshire to the growing and increasingly lucrative 
Chinese market. Experience Oxfordshire met with buyers and media representatives from across China.

VisitBritain Destination North America Mission
B2B mission and sales event that focused on the North American and Canadian Market. It was a great 
opportunity to promote Oxford and Oxfordshire to our biggest international market. Experience Oxfordshire 
met with:
• Over 100 travel agents, buyers and media
• VisitBritain representatives from across the regions
• Collaborated with 80 UK suppliers

VisitBritain International Business Exchange (VIBE)
This one day event is a great opportunity to meet VisitBritain’s representatives from around the world.
Experience Oxfordshire met with 34 VisitBritain representatives and 22 international markets.

VisitBritain Explore GB
ExploreGB is VisitBritain’s flagship event providing Great British and Irish tourism suppliers and destinations the 
opportunity to meet over 300 buyers from across 40 countries.

Group Leisure and Travel Show at the Birmingham NEC & 
Excursions at Alexandra Palace
We represented our partners at these two key Group Travel Buyer Events which were attended by nearly 3000 
group travel organisers.

PROMOTING OXFORDSHIRE TO A NATIONAL 
AND INTERNATIONAL AUDIENCE
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OXFORD VISITOR  
INFORMATION CENTRE
A very successful year for the Oxford Visitor Information Centre with the following highlights:

Beautiful South Awards Silver award for Information Provider of the Year 2017
VisitEngland Awards for Excellence Silver award for Information Provider of the Year 2018
Tripadvisor Certificate of Excellence 2017
Welcomed almost 500,000 people to the Oxford Visitor Information Centre
Host to 6 Work Experience Placements
Produced a new leaflet on Harry Potter locations in Oxford
Obtained licence to sell alcohol with and sale of local produce proving popular
Introduced an ATM to the centre to attract more visitors to the Centre
Increased opening hours, including longer opening on Sundays and late night shopping in   
the run up to Christmas
Provided training to other tourism businesses in the County
Supported many local events and initiatives

OXFORD OFFICIAL  
WALKING TOURS 
Experience Oxfordshire operates Oxford Official Walking Tours in partnership with the Oxford Guild of Tour 
Guides. Having consolidated our core offer last year, we introduced a new Official Tour in October 2017: Philip 
Pullman’s Oxford, in conjunction with Penguin and Random House, which gained a lot of publicity nationally 
and internationally as part of the launch of Pullman’s new Trilogy The Book of Dust. 

The core Oxford product: University & City awarded Best Told Story. Harry Potter, Inspector Morse and JRR 
Tolkien and CS Lewis tours have been increased in volume in line with demand. Private tours in the county have 
continued with some groups booking extra services provided by partner attractions.

Oxford Official Walking Tours Annual Sales:
• Sold 21,000 daily walking tour tickets

• Organised 676 private walking tours

• Printed 65,000 walking tour leaflets and distributed them in 150 locations  
across Oxfordshire

•
•
•
•
•
•
•
•
• 

•
•
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Building Stronger Partnership 
Locally And Nationally 
As a DMO Experience Oxfordshire works with key stakeholders and agencies at the most senior level to ensure 
that we are making the most of opportunities available and collaborating with them to ensure growth in the 
visitor economy. 

At a local level we work with the public, private and voluntary sectors including local authorities, OxLEP, Oxford 
Strategic Partnership (OSP) and private sector businesses that represent culture, attractions and business, visits 
and events market.

We are the “Go To” organisation for any local business wanting to work in the visitor economy sector and 
continue to help develop initiatives across the County.

At a national level, Experience Oxfordshire work with VisitBritian and VisitEngland, Government including the 
Department of Culture, Media and Sport (DCMS) and Department of International Trade (DIT), UKInbound, 
Tourism Society, Tourism Alliance, Arts Council England, ETOA and European Travel Commission.

We are also the “Go To” organisation at national level for all things tourism and the visitor economy for 
Oxfordshire and are actively engaging at the most senior level. Experience Oxfordshire is regularly invited 
to attend Government, Travel Trade and Ministerial discussion as well speak at partner events and national 
conferences  on Experience Oxfordshire’s work, key industry issues and the importance of the visitor economy.

“Experience Oxfordshire provides excellent support to its local partners.   
I have been extremely impressed with the diversity of the training 
opportunities which it provides to stakeholders, hosting a wide range of 
seminars on subjects such as marketing,  technology and industry trends.  
These events are always of extremely high quality and provide excellent 
value for local and national delegates alike. Despite its modest resources,  
Experience Oxfordshire punches above its weight in participating in a range 
of national programmes,  in particular the Discover England Fund.   The 
team work hard to leverage the major assets which the DMO has, but also 
ensuring that the benefits which tourism brings to these “hotspots” is spread 
throughout the region. In short,  Experience Oxfordshire is the epitome of 
a modern Destination Management Organisation – fleet of foot; adept at 
spotting opportunities; and passionate about their place and their people.”
—Deirdre Wells OBE, Chief Executive of UKinbound

“Destination Management Organisations play a vital role in British tourism, 
ensuring that our destinations provide a quality experience for visitors. We 
fully support Experience Oxfordshire’s aims - as the official DMO for the 
area - in developing and investing in improving the Oxfordshire experience. 
Collectively we work with them and the wider tourism industry to inspire 
more international visitors to Oxfordshire and beyond.”
—Sally Balcombe, Chief Executive, VisitEngland and VisitBritain
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Experience Oxfordshire 
www.experienceoxfordshire.org

Experience Oxfordshire Conferencing 
www.experienceoxfordshire.org/conferencing

Experience Oxfordshire Partnership 
www.experienceoxfordshire.org/partner

Oxford Visitor Information Centre 
www.experienceoxfordshire.org

Oxford Official Walking Tours 
www.experienceoxfordshire.org

  15 - 16 Broad Street, Oxford, OX1 3AS

  01865 686440

  partnership@experienceoxfordshire.org

  @ExperienceOxBiz @ExperienceOx @ExOxConferencing

  /experienceoxfordshire

  @experienceoxfordshire

  /experience-oxfordshire


